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Summary: 
 
We were set out to examine and deliberate objectification theory in recent media texts. To be more 
specific and to test whether objectification is a factual phenomenon in today`s media, we have 
chosen to base our research on the top five Box Office movies of 2012. The definition of 
objectification has been defined in the concepts.  
We conducted our study in the lights of the objectification theory, and the male gaze theory. The 
two theories are easily conjugated, as their contents supplement each other, respectively we have 
also used the relevant articles and reports from the different authors to analyze. The analytical 
chapter is divided into two, a quantitative and a qualitative part. In the quantitative part, a content 
analysis was made with the variables of screen time and speaking time, and we discovered whether 
our sample movies passed the Bechdel test. In the qualitative part, we conducted an interpretivist 
analysis in order to understand the deeper meanings of the movie. We focused on the internal 
structure, the main values, the main characters and their characteristics, and the ideology of the 
movies. 
Our findings exposed that there is a tendency for male characters to be present on the screen for a 
longer duration of time, and also share more time talking. Acknowledging that the two may 
correlate, when combining the two variables, we learned that female characters have still 
significantly less speaking time. In our interpretivist analysis, we have come across comparable data 
in different movies in terms of the similarity of the structure, characters, and ideology. Essentially, 
in most of our sample movies, female characters are portrayed eloquently less active, less powerful, 
less dominant than their male counterparts. In general, it could be argued, that the storyline is 
mostly directed by male characters, they hold the main values of the movies, and they are more 
often shown in action-taking roles. We connected our derived data with the theoretical base, and 
examined whether our findings matched the conceptions of the theories. 
In conclusion, we found that in our five sample movies, the presence of objectification is a valid 
concern. Some components of our theories could be related to all our findings, and in some 
instances, all of them were recognizable. With the exception of The Hunger Games, it could be 
argued that the other four movies include a plurality of these components, which means, that these 
movies may be objectifying. In the end of the project, we discuss briefly the possible implications 
and relevance of objectification in media contents. 
